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Abstract
Purpose – The purpose of this paper is to examine the determinants of innovation in handicraft
industry of Fiji and Tonga.
Design/methodology/approach – Data for this study was collected via face-to-face interviews with
handicraft sellers in Fiji and Tonga. In total, 368 interviews were conducted in Fiji and Tonga out of
which, 48 was from Tonga and 320 was from Fiji.
Findings – The results of this study show that eight factors; namely, value adding, design uniqueness,
new product development, cultural uniqueness, advanced technology, experience of owner, ability of
owner to adapt to trends in market and quality of raw materials have significant impact on level of
innovation in handicraft industry of Fiji and Tonga.
Originality/value – To date, none of the existing studies have examined determinants of innovation
in handicraft industry of the Pacific Island countries. This is a pioneering study that examines
determinants of innovation in handicraft industry of Fiji and Tonga.

Keywords Innovation, Handicraft industry

Paper type Research paper

1. Introduction
The handicraft industry has copious advantages for local economy, and some of these
advantages include contribution to gross domestic product, foreign exchange earnings
and employment. Numerous studies have examined the prominence of handicraft
industry and how the performance of handicraft industry can be enhanced in different
geographical regions (see, for instance, Hipp and Grupp, 2005; Gupta and Mukherjee,
2006; Girón et al., 2007). One of the core determinants of performance in handicraft
industry is level of innovation. Innovation in handicraft industry refers to ability of
entrepreneurs to bring unique products into the market. The uniqueness of handicraft
products determines the ability of handicraft sellers to achieve a competitive edge in the
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market. Against this backdrop, this paper will examine the determinants of innovation
in handicraft industry of Fiji and Tonga.

This study needs to be conducted for two major reasons. First, none of the existing
studies have examined the determinants of innovation in the handicraft industry of the
Pacific Island countries. Due to smallness in size and geographical isolation, small
island developing states have always been economically disadvantaged. In this
business environment, handicraft industry reaches to grass root level citizens and
uplifts their standard of living. Second, it is clearly evident that government support for
handicraft industry is minimal and other industries are given more priority over
handicraft industry. This paper widens policymaker’s perspective on handicraft
industry and urges policymakers to readjust economic policies that increase level of
innovation in handicraft industry of Fiji and Tonga.

This paper focuses on the Oceania region for two reasons. First, as compared to other
regions around the world, very few studies have been conducted in the Pacific Island
countries in the handicraft industry. This is a pioneering study that examines the
determinants of innovation in the handicraft industry of Fiji and Tonga. Second,
handicraft industry in the Pacific Island countries reaches to grass root level. Hence, it is
essential to conduct a study that will improve performance of handicraft industry and
standard of living of grass root level citizens. The majority of individuals involved in
handicraft industry of Fiji and Tonga is locals; hence, it is crucial to conduct a study that
will benefit individuals from low income bracket.

This paper is structured as follows: section two reviews literature on innovation and
handicraft industry. Section three outlines research methodology. Section four presents
research findings. Section five discusses research findings. Section six presents
conclusion, policy implications and limitations.

2. Literature review
Globally, numerous articles have been published on determinants of innovation in
different industries, sectors and countries (Weiermair, 2004; Orfila-Sintes and Mattsson,
2009; Hjalager, 2010). The following paragraphs will review literature on determinants
of innovation in the tourism industry. Recent journal articles published in high impact
factor journals were selected for literature review. Rather than reviewing articles from
handicraft industry, this paper reviewed articles from the tourism industry for two
reasons. First, there are few studies that have been conducted on handicraft industry.
Handicraft industry is a small industry and is a part of the much larger tourism
industry. Second, this paper aims to discuss the determinants of innovation in
handicraft industry of Fiji and Tonga from tourism perspective. Hence, it is essential to
review the innovation literature from the tourism industry. The literature review in the
following paragraphs has highlighted that there are eight determinants of innovation in
tourism industry:

(1) value adding of products;
(2) design uniqueness;
(3) new product development;
(4) cultural uniqueness;
(5) using advanced technology;
(6) experience of owner;
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(7) ability of owner to adapt to market trends; and
(8) quality of raw materials.

Value adding of products
Value adding is defined as an incremental improvement in products and services (Waits,
2000; Nysveen et al., 2003). There are many studies (see, for instance, Hassan, 2000;
Gooroochurn and Sugiyarto, 2005) that have examined how tourism industry can be
made more innovative by value adding products and services. Hassan (2000) developed
a new model of competitiveness in the tourism industry. One of the core principles of this
model is firms in tourism sector need to create value-added products to achieve superior
market position. Gooroochurn and Sugiyarto (2005) emphasised that technology can be
used to add value to products and services. This study analysed data from 200 countries
and concluded that USA, Sweden, Norway, Finland and Australia are highly
competitive tourism destinations. Entrepreneurs in the tourism industry of these
countries are able to add value to its products and services by using advanced
information computer technology. Countries, such as, Burkina Faso, Chad, Benin,
Ethiopia and Cambodia are less competitive because entrepreneurs use of technology to
innovate products and services is limited. Bossen (2000) highlighted that Hibiscus
festival adds value to the tourism industry of Fiji. Few studies have examined how
value-adding handicrafts can be used as a means of innovation in tourism sector. Hipp
and Grupp (2005) stated that handicraft sector is one of the most innovative sectors in
German tourism industry. Nagori and Saxena (2012) highlighted that one of the
challenges of marketing handicrafts in India is handicrafts produced in India lack
differentiation and creative designs.

Design uniqueness
Design uniqueness refers to the ability of businesses to differentiate its products from
competitors by developing innovative designs (Dhingra and Dhingra, 2012). There are
many studies that have analysed the impact of product innovation on the tourism sector.
Buhalis (2000) highlighted that countries should be able to differentiate its products
with unique designs. Hegarty and Przezborska (2005) qualitative study highlighted that
underdeveloped regions of Ireland and Poland can develop unique cultural products.
Novelli et al. (2006) qualitative study emphasised that small and medium enterprises in
the UK play a key role in developing unique designs. According to Gupta and Mukherjee
(2006), handicraft industry of West Bengal is one of the most important industries for
rural tourism development. The skills of Bengalis in brass and copper, woodwork,
tapestry and embroidery are good examples of handicraft innovation. Commonwealth
Secretariat (2012) highlighted that handicraft sector of Tonga plays a crucial role in
tourism industry of Tonga. The Langafonua Centre of Tonga has traditional ceremonial
and cultural handicrafts. These handicrafts are an excellent representation of Tonga’s
culture.

New product development
New product development refers to the process of designing, testing and launching new
products into market (Pujari et al., 2003). There are many studies that have analysed the
impact of bringing new product in tourism industry. Weiermair (2004) analysed the
importance of new product development and innovation in tourism sector of western
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economies. Weiermair emphasised that even though innovation has originated from
service sector, there is little written on innovation in hotel sector. Weiermair emphasised
that new product development should be used by firms in tourism industry as means of
distinguishing its products and services. Commercialising innovative products has
impact on success of tourism industry. Sharpley (2002) study on agro-tourism in Cyprus
concluded that new product development could be used as a measure to mitigate
problems faced by agro-tourism sector of Cyprus. Few studies have examined how
development of new handicrafts can be used as a means of innovation in tourism sector.
Rogerson and Sithole (2001) emphasised that development of new products in
handicraft sector of South Africa is labour-intensive activity. Girón et al. (2007)
highlighted that marketing strategies are an important tool for improving sales of new
products in Mexican handicraft sector.

Cultural uniqueness
Cultural uniqueness in context of handicraft industry is defined as the ability of
handicraft designers to capture unique cultural aspects in handicraft designs (Marwick,
2001). Prtichard and Morgan (2001) highlighted that the Wales Tourist Board and
Welsh Tourist Authorities can use local culture in branding strategies of tourism
industry. Lordkipandize et al. (2005) examined the impact of rural culture on tourism in
Söderslätt region of Sweden. This study concluded that Söderslätt region of Sweden has
potential for development, as this area has abundance of natural and cultural resources
that could be used for tourism purposes. Mitchell and Eagles (2001) highlighted that
locals should be engaged in handicraft industry, so that handicraft designers can
capture cultural designs in handicrafts. Pudjihardjo and Nama (2012) study concluded
that citizens of Bali are talented in art and by engaging locals in handicraft industry,
handicrafts can be differentiated.

Using advanced technology
Using advanced technology in handicraft sector refers to the ability of handicraft
entrepreneurs to manufacture unique handicrafts by using advanced technology
(Trivedi, 2006). Doolin et al. (2002) examined the role of website in marketing tourism in
New Zealand. Stambolius and Skayannis (2003) qualitative study highlighted that
improved information computer technology provides innovative ways for businesses in
tourism sector to re-engineer its products and processes. Globally, as information
computer technology is improving, businesses in hotel sector find it easy to access large
amounts of information and manage its customer service systems. Vadell and
Orfila-Sintes’ (2008) study based on 242 lodges in Belearic Islands argued that use of
internet helps to effectively manage business and customer relationship. Orfila-Sintes
and Mattsson (2009) concluded that information computer technology play crucial role
in revolutionising traditional ways of conducting businesses in hotel sector. Few studies
have examined the importance of using advanced technology in product and service
design. Trivedi et al. (2006) examined how new product design technologies can be used
for improving production of brass handicrafts in Moradabad, India.

Experience of owner
Experience of owner in handicraft industry refers to the degree of impact owners
experience have on designing of handicrafts (Rutashobya and Jaensson, 2004). There are
several studies that have examined the importance of owners experience in handicraft
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industry to level of innovation. Hjalager (2010) conducted a qualitative study by
reviewing existing literature on tourism innovation. Hjalager concluded that there are
five categories of innovation; namely, product or service innovation, process innovation,
managerial innovation, management innovation and institutional innovation. Drawing
from Schumpeterian approach to innovation, Hjalager (2010) stated that entrepreneurs
experience in small business are important to level of innovation in small business.
Rutashobya and Jaensson (2004) argued that experience of handicraft owner in
Tanzania has significant impact on internationalisation of handicraft sector.

Ability of owner to adapt to trends in market
Ability of owner to adapt to trends in market refers to the ability of handicraft sellers to
provide goods and services based on consumer needs and wants (Taylor and Owusu,
2012). Sundbo et al. (2007) argued that innovative behaviour of firms in tourism industry
of Spain and Denmark is determined by firm size, professionalism of business owner
and entrepreneurship. This study also confirmed that tourist firms in Spain and
Denmark are more innovative when entrepreneurs in the hotel sector are able to adjust
to trends in the market. Taylor and Owusuk (2012) study highlighted that Ghanaian
handicraft exporters can benefit by using latest technology for selling its handicrafts.

Quality of raw materials
Quality of raw materials in handicraft industry refers to the degree of impact raw
materials have on quality of handicraft. Kamal and Vinnie (2007) highlighted that
lodging industry of India can innovate its services by using sustainable raw materials.
Redzuan and Aref (2010) highlighted that silverware and batik handicraft enterprises in
Malaysia should use high-quality raw materials and skilled labour to produce quality
handicrafts.

3. Research methodology
This main aim of this study is to examine the determinants of innovation in handicraft
industry of Fiji and Tonga. Data for this study was collected via face-to-face interviews
with handicraft sellers in Fiji and Tonga. The Bureau of Statistics Fiji database and
Tonga Statics Department database were used to collect data for this study. According
to the Bureau of Statistics Fiji and Tonga Statistics Department database, there were
approximately 400 stores in Fiji and 60 in Tonga. Out of 400 stores in Fiji, 80 per cent
(320 stores) of stores were randomly picked from Fiji and 80 per cent (48 stores) of stores
were randomly picked from Tonga. Interviews were conducted with handicraft sellers.
There were some handicraft sellers who were reluctant to answer questions, so another
substitute store was picked from sample for interviews. This study was conducted in
Fiji and Tonga from 2010 to 2012. The semi-structured interview schedule was designed
to gather information on importance of following factors in handicraft industry of Fiji
and Tonga:

• value adding of products;
• design uniqueness;
• new product development;
• cultural uniqueness;
• using advanced technology;
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• experience of owner ability of owner to adapt to trends in market; and
• quality of raw materials.

Table I shows the demographic details of the respondents.
Table I shows that out of 368 people interviewed in Fiji and Tonga, 67 were males and

301 were females. The age distribution of respondents were as follows: 3 were less than
20 years old, 138 were between 20 and 30 years, 139 were between 31 and 40 years, 78
were between 41 and 50 years and 10 were more than 50 years old. Out of 368
respondents interviewed, 205 were in business for less than five years, 123 were in
business for 6-10 years, 28 were in business for 11-15 years and 13 were in business for
more than 15 years.

3.1 Model specification
Drawing onto the studies conducted by Romijin and Albaladejo (2002) and
Bhattacharya and Bloch (2004), this study defines innovation in handicraft industry as
a determinant of the following factors:

INNO � �0 � �1 Value Adding of Products � �2 Design Uniqueness

� �2 New Product Development � �3 Cultural Uniqueness

� �4 Using Advanced Technology � �5 Experience of Owner

� �6 Ability of Owner to Adapt to Trends in Market

� �7 Quality of Raw Materials � �

3.1.1 Dependent variable. Innovation in the context of handicraft industry refers to the
ability of handicraft sellers to provide handicrafts that are internationally competitive,
high quality and unique. Innovation in the equation represents the ability of handicraft
sellers in Fiji and Tonga to meet demands of tourists. Probit regression model was used
in analysis because dependent variable has two values – innovate or not to innovate.
The Tobit regression model was used for robustness check.

Table I.
Demographic details of

respondents

No. Variables
Tonga Fiji Full sample

N � 48 (80%) N � 320 (80%) N � 368

1 Gender Male 16 51 67
Female 32 269 301

2 Age Less than 20 years 0 3 3
20� � �30 years 15 123 138
31� � �40 years 29 110 139
41� � �50 years 2 76 78
More than 50 years 2 8 10

3 No. of years in business 1� � �5 years 19 186 205
6� � �10 years 15 108 123
11� � �15 years 8 20 28
More than 15 years 7 6 13

Source: Created by Authors (2012)
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3.1.2 Independent variables. Based on the above literature review, some of the
independent variables that will be tested are as follows:

• value adding of products;
• design uniqueness;
• new product development;
• cultural uniqueness;
• using advanced technology;
• experience of owner;
• ability of owner to adapt to trends in market; and
• quality of raw materials.

The respondents were asked to rank the importance of the above variables on six point
Likert scales whereby (1) represented Not Important and (5) represented “Very
Important”.

4. Research findings
Table II shows mean and standard deviation for full sample (collective data for Fiji and
Tonga).

Table II shows that design uniqueness has a mean of 4.867 followed by value adding
(4.733), ability of owner to adapt to trends in market (4.40), using advanced technology
(4.233), new product development (3.63), cultural uniqueness (3.40), experience of owner
(3.267) and quality of raw materials (3.20).

In context of Fiji’s handicraft industry, design uniqueness has a mean of 4.80
followed by value adding (4.70), ability of owner to adapt to trends in market (4.45),
using advanced technology (4.20), new product development (3.65), cultural uniqueness
(3.25), experience of owner (3.35) and quality of raw materials (3.25).

In context of Tonga’s handicraft sector, design uniqueness has a mean of 5 followed
by value adding (4.80), ability of owner to adapt to trends in market (4.30), using
advanced technology (4.30), cultural uniqueness (3.70), new product development (3.60),
experience of owner (3.10) and quality of raw materials (3.10).

Table III shows the PROBIT regression analysis of full sample (collective data for Fiji
and Tonga).

Table II.
Means and standard
deviation of full sample
and individually for Fiji
and Tonga

No. Variables
Full sample Fiji Tonga
Mean (SD) Mean (SD) Mean (SD)

1 Value adding 4.733 (0.449776) 4.70 (0.40162) 4.80 (0.4216)
2 Design uniqueness 4.867 (0.345746) 4.80 (0.4103) 5.00 (0.000)
3 New product development 3.63 (0.490) 3.65 (0.489) 3.60 (0.5164)
4 Cultural uniqueness 3.40 (0.498273) 3.25 (0.44426) 3.70 (0.4830)
5 Using advanced technology 4.233 (0.6789) 4.200 (0.6958) 4.30 (0.6749)
6 Experience of owner 3.267 (0.4498) 3.35 (0.4893) 3.10 (0.316)
7 Ability of owner to adapt to trends in market 4.40 (0.621) 4.45 (0.6863) 4.30 (0.4830)
8 Quality of raw materials 3.20 (0.4068) 3.25 (0.4442) 3.10 (0.316)

Source: Created by Author (2012)
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Table III shows that for full sample, value adding and design uniqueness was highly
significant (p � 0.01) followed by using advanced technology (p � 0.05), ability of owner
to adapt to trends in market (p � 0.05), new product development (p � 0.10), experience
of owner (p � 0.10) and quality of raw materials (p � 0.10).

At country, research findings are similar to research findings for the full sample. For
example, value adding and design uniqueness was highly significant (p � 0.01) followed
by using advanced technology (p � 0.05), ability of owner to adapt to trends in market
(p � 0.05), new product development (p � 0.10), experience of owner (p � 0.10) and
quality of raw materials (p � 0.10).

Table IV shows the TOBIT regression analysis for full sample and individually for
Fiji and Tonga.

Table IV shows that for full sample, value adding and design uniqueness was highly
significant (p � 0.01) followed by using advanced technology (p � 0.05), ability of owner
to adapt to trends in market (p � 0.05), new product development (p � 0.10), experience
of owner (p � 0.10) and quality of raw materials (p � 0.10).

At the country, research findings are similar to research findings at the full sample.
For example, value adding and design uniqueness was highly significant (p � 0.01)
followed by using advanced technology (p � 0.05), ability of owner to adapt to trends in
the market (p � 0.05), new product development (p � 0.10), experience of owner
(p � 0.10) and quality of raw materials (p � 0.10).

5. Discussion
The research findings illustrate that value adding of handicrafts and design uniqueness
are significant determinants of innovative activity in handicraft sector of both Fiji and

Table III.
PROBIT regression

analysis of full sample
and individually for Fiji

and Tonga

No. Variables Full sample Fiji Tonga

1 Value adding 0.53386*** (�0.197) �0.078670*** (�0.455157) 1.146395*** (0.061)
2 Design uniqueness �0.87098*** (0.05115) 0.020780*** (0.102300) �1.762749*** (0.000)
3 New product

development
0.370931* (0.0505) 0.077903* (0.027) 0.663959* (0.074)

4 Cultural
uniqueness

0.7672685* (0.4221) 0.136388* (0.775267) 1.398149* (0.069)

5 Using advanced
technology

0.95288** (0.488) 0.095422** (0.879452) 1.810355** (0.097)

6 Experience of
owner

�0.8574* (0.122512) 0.095422* (0.199024) �1.810355* (0.046)

7 Ability of owner to
adapt to trends in
market

�0.9350** (0.04512) 0.002569** (0.020240) �1.872599** (0.07)

8 Quality of raw
materials

1.6066* (0.122055) 0.066955* (0.319851) 3.146259* (0.0456)

Constant �4.3547275 �0.749665 �7.957979
Log-likelihood �131.91 �225.6637 �38.15001
N 480 320 60

Notes: Standardised coefficients are given and standard errors are given in parenthesis; ***p �
0.01; **p � 0.05; *p � 0.10
Source: Created by Author (2012)
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Tonga. Findings from this study are similar to findings of international studies
conducted by Hassan (2000), Gooroochurn and Sugiyarto (2005), Hegarty and
Przezborska (2005) and Commonwealth Secreatriat (2012). One of the handicraft sellers
from Tonga stated that:

[…] the only way I can improve my sales and make my customers happy is by increasing the
value of handicrafts. I have made different designs using raw materials that I have purchased
for making handicrafts. I buy mother of pearl shells for TOP$5 and then I clean these shells and
cut out different designs. The jewellery made out of mother of pearl shells not only attracts
tourist but also local people […] (Interviews with Handicraft Owner, Tonga).

Factors such as, using advanced technology and ability of owner to adapt to changing
trends in market also had significant impact on level of innovation in handicraft
industry of Fiji and Tonga. These factors were less significant than value-adding factor
and design uniqueness. There are many handicraft sellers in Fiji who buy handicrafts
imported from overseas countries and re-sell these handicrafts using Fiji brand name.
Two major factors influence handicraft seller’s decision to import handicrafts or to
produce locally. These two factors are lack of skilled labour and equipment available for
designing handicrafts in Fiji.

Similar, situation is present in Tonga. Handicraft sellers who are able to produce
handicrafts using advanced technology will gain sustainable competitive advantage in
the marketplace. According to one handicraft seller in Fiji:

Table IV.
TOBIT regression
analysis of full sample
and individually for Fiji
and Tonga

No. Variables Full sample Fiji Tonga

1 Value adding �0.306783*** (�0.224508) �0.124338*** (�0.439606) �0.489186*** (�0.00941)
2 Design

uniqueness
21.232869*** (0.044065) 0.027492*** (0.082030) 42.40383*** (0.0061)

3 New product
development

�19.932823* (0.11796) 0.124644* (0.438492) �39.99029* (�0.249)

4 Cultural
uniqueness

20.0391445* (0.4055815) 0.220289* (0.759063) 39.85800* (0.0521)

5 Advanced
technology

�0.198286** (0.414502) 0.153038** (0.865404) �0.549611** (�0.0364)

6 Experience of
owner

19.962689* (0.1661415) 0.057618* (0.201283) 39.86776* (0.0131)

7 Ability of
owner to
adapt to
trends in
market

20.001934* (0.014365) 0.004178** (0.020030) 39.99969** (0.0087)

8 Quality of raw
materials

�40.8641205* (0.1211395) 0.105249* (0.307179) �81.83349* (�0.0649)

Constant �1.023655 �1.183310 �0.864
Log-likelihood �170.7748 �225.6826 �115.867
N 480 320 48

Notes: Standardised coefficients are given and standard errors are given in parenthesis; ***p �
0.01; **p � 0.05; *p � 0.10
Source: Created by Author (2012)
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I buy some freshwater pearl jewellery and handicrafts from wholesale importers in Fiji and I
sell it to local people. I have been told that these freshwater pearl jewelleries and handicrafts
are made in Labasa […] (Interview with a Handicraft Owner, Fiji).

Some handicraft wholesalers in Fiji have rumoured the handicraft industry that
freshwater pearl farms are in Labasa. A majority of handicraft sellers in Fiji only have
a primary school education. These handicraft sellers do not have knowledge and
awareness of the supply side of handicrafts. Hence, believe word of mouth of handicraft
wholesalers.

This study also found that factors, such as, new product development, cultural
uniqueness, experience of owner and quality of raw materials have an impact on
innovation in handicraft industry of Fiji and Samoa. Cultural handicraft items, such as,
Magimagi and Tanoa should be handcrafted, so that cultural significance of handicraft
can be captured in handicraft designs. Handicraft makers and sellers who have more
experience in handicraft industry were able to design and craft more innovative
products as compared to handicraft makers and sellers who did not have experience in
the handicraft industry. Raw materials used in crafting of handicrafts are tapa, mother
of pearl shells and wood.

6. Conclusions, policy implications and limitations
This paper examined the determinants of innovation in handicraft industry of Fiji and
Tonga. Two regression models; namely, TOBIT and PROBIT models were used for
analysing data. The results show that eight factors; namely, value adding, design
uniqueness, new product development, cultural uniqueness, using advanced
technology, experience of owner, ability of owner to adapt to trends in market and
quality of raw materials have significant impact on level of innovation in handicraft
industry of Fiji and Tonga.

The finding of this study has implications for policymakers. First, government of Fiji
and Tonga should strengthen barriers on import of handicrafts from overseas countries.
This policy direction is needed to eliminate sale of imported handicrafts in local market
that are branded as Fiji handicrafts. Sale of imported handicraft in local handicraft
market not only deceives stakeholders in different levels of supply chain but is also a
major contributor to decline in quality of handicrafts. Second, local government’s role in
development of micro, small and medium enterprises should be strengthened. In some of
the Pacific Island countries, local government authorities are responsible for developing
micro, small and medium enterprises in areas that fall under its responsibility. This role
of local government should be strengthened and in the Pacific Island countries where
local government authority’s role does not include development of micro, small and
medium enterprises, the national government in these countries should reform local
government legislation to ensure that local government authorities play an essential role
in development of micro, small and medium enterprises. The local government
authorities should administer and facilitate activities for both youths and adults on
producing handicrafts. This will not only reduce socio-economic problems but also
ensure that local communities are able to conserve their culture and produce handicrafts
for their livelihoods.

Third, the government of Fiji and Tonga should develop a handicraft industry
development plan. This plan will provide strategic direction for development of
handicraft industry. Currently, neither Fiji nor Tonga has handicraft industry
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development plan. Fourth, regulations should be implemented by policymakers to
ensure that all handicrafts produced in Fiji have an authenticity certificate. This will not
only ensure that tourists are not deceived by handicraft sellers but this will also
guarantee that tourist return to their home countries with an experience to remember.

There are two limitations of this study. First, generalisations from this study cannot
be made for all the Pacific Island countries. This study was based in Fiji and Tonga.
Both of these island countries are bigger than Kiribati, Palau, Nauru and Tuvalu.
Findings from this study cannot be generalised to Kiribati, Palau, Nauru and Tuvalu.
Second, in this study, only handicraft sellers were interviewed. To improve the
robustness of research findings, stakeholders along the handicraft supply chain should
be interviewed.
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